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Breaking Down Core Ad Components

Targeting Technique

Targeting technique in Google Ads is primarily

driven by the keywords. Keywords or more

accurately search term indicates user interest

and intent in subscribing to a certain product

or service.

Based on job profile

Based on interest, affiliations

Based on the nature of channels

followed by the user, channel

names followed by the user

Based on the data such as industry, business

name, geography

Other targeting techniques exist such as

audience demographics, audience visits to

websites, interests etc. but they are only useful

after the keyword targeting has been set up.

Content-type

Google search is primarily

text-based with some

provisions of showing

images

Image and Text

Images, Videos

Videos, Text

Text and HTML

Image and Text

2

Audio

Target Group

Age

Location

Psychology

Gender

Income Level

Funnel Stage

Platform

Google Search

Google Ads

LinkedIn Ads

Instagram Ads

YouTube Marketing

1

3

4

Message / USP / Value Prop

Whether be it Videos, Text, Image or Audio,

what is it that we wanted to convey to the

customer - do we want to focus on benefits,

trust, value for money, features etc.

5

Settings

Location of Ad Delivery

Time of the Day

Days of the Week

Budget

Bidding

Exclusions

6
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Targeting Technique

Targeting technique in Google Ads is primarily

driven by the keywords. Keywords or more

accurately search term indicates user interest and

intent in subscribing to a certain product or

service.

4 Campaigns

Keywords

Breaking Down Core Ad Components

Ad Ranking

Bidding

Message / USP / Value Prop

Whether be it Videos, Text, Image or Audio,

what is it that we wanted to convey to the

customer - do we want to focus on benefits,

trust, value for money, features etc.

5
Ad Copies

Landing Pages

Target Group

Age

Location

Psychology

Gender

Income Level

Funnel Stage

3 Audience Selection

Google Ads Data Analysis

Settings

Location of Ad Delivery

Time of the Day

Days of the Week

Budget

Bidding

Exclusions

6
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CAMPAIGN

Account Structure in Google Ads
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A Typical Google Search

CAMPAIGN
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Buy Dell Gaming Laptop

Dell Gaming Laptops for Sale

Discounted Dell Gaming Laptops

IF SEARCHED

SHOW AD

Dell Laptop for Graphic Designers

Dell Laptop Models this year
IF SEARCHED

SHOW AD

CAMPAIGN
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CAMPAIGN
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Examples of Campaign Structures

Laptop Sales Business

Dell Laptops

Lenovo Laptops

Apple Laptops

Laptop Accessories

Laptop Services

Laptops in India

Laptops in the US

Health Insurance Businesses

United Health

Anthem Inc. Insurance

SBI Health Insurance

Health Cover Size

Health Insurance by Age

Health Insurance in India

Health Insurance in the US

Tours and Travels

Premium

Affordable

Luxury

Cruises

Safaris

Medical Tours

Day 0 Day 15 Day 45 Day 60 Day 120 Day 180 Day 210

Campaign

Ad Group

IELTS

IELTS

IELTS

IELTS Coaching

IELTS Classes

IELTS Training

IELTS

IELTS Coaching

IELTS Classes

IELTS Training

IELTS Coaching Online

IELTS Classes Online

IELTS Training Online

IELTS Study

IELTS Online

IELTS Near Me

IELTS Online

IELTS Coaching Online

IELTS Classes Online

IELTS Training Online

IELTS Study Online

Campaign

Ad Group

IELTS Not Online

IELTS Coaching

IELTS Classes

IELTS Training

IELTS Study

Campaign

Ad Group

IELTS Low Quality

IELTS Online

IELTS Near Me

Campaign

Ad Group

IELTS Webinars

IELTS Free

IELTS Live

All Previous Campaigns

IELTS - Canada

IELTS Coaching

IELTS Classes

English Speaking

English Speaking Online

Spoken English Online

All Previous Campaigns All Previous Campaigns

Vedic Math

Vedic Math Classes

From a Real Case Study

CAMPAIGN
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KEYWORDS

Google Ads Internal Engine

Your Google Ads Account

The Internal Search Flow



rudranil@funnelysis.com | +919884485687

buy best laptops

Best laptops to buy

Top laptops to buy

Purchase top laptops

Laptops that are best to purchase

Good laptops to buy

Purchase good laptops

High-quality laptops to buy

Purchase high-quality laptops

Search Terms Your Google Ads Account

1000 Other Keywords

1000 Other Keywords

The Keyword Mess

1000 Other Keywords

1000 Other Keywords

KEYWORDS
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Buy Best Laptops

BuyBest Laptops to

BuyTop Laptops to

Purchase Top Laptops

PurchaseBestLaptops that are to

BuyGood Laptops to

Purchase Good Laptops

Buy
High-

Quality
Laptops to

Purchase
High-

Quality
Laptops

Search Term Keyword

Buy Best Laptop

The Famous Match Type

KEYWORDS
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Buy Dell Gaming LaptopSearch Term

Exact Match Phrase Match Broad Match

[Buy Dell Gaming Laptop] "Buy Dell Gaming Laptop" Buy Dell Gaming Laptop

Search Term has the same meaning as the Keyword

Search terms contains the keyword

Search Term's implied meaning is the same as the Keyword

Search terms contains most of the words from the Keyword

Search Term Broadly Related to the Keyword

Search Term may not contain the keyword

Example

Dell Gaming Laptops on Sale

Online Purchase Dell Gaming Laptops

Buy Dell Gaming Laptop

Dell Laptops Available for Gamers

Online Dell Gaming Laptops Pricing

Discounts on Dell Laptops in Amazon

Dell Laptop Configuration for Gamers

Dell Laptops in 2022

Best Dell Laptops to play GTA

Search Volume

Low Medium High

Targeting Accuracy

High Medium Low

Cost

Medium LowHigh

Match Types by Google

KEYWORDS
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Bottom of the Funnel Buy Best Dell Gaming Laptop

Middle of the Funnel

Top of the Funnel

Unaware

Customer

Gaming Laptops Comparison and Pricing

Gaming Laptops Releasing in 2023

Gaming Experience in Digital World

https://www.google.com/aimode

Keywords by Funnel Stage and the AI Mode

KEYWORDS
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HEADLINE

DISPLAY URL

DESCRIPTION

SITELINKS
PRICING

IMAGE

TO THE LANDING PAGE

CALLOUT

Structure of a Search Ad

ADS
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Is this a good Ad?

eco friendly t shirtsSearch Term

ADS
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Is this a good Ad?

eco friendly t shirtsSearch Term

The headline says nothing about eco-friendliness

Quality pitch - is it right?

Affordability Pitch? - Is it necessary

What makes it sustainable, too little of an

evidence

What is this ad about, online sales or offline

sales?

How does it help to mention all ages?

ADS
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Tree-shirts Comfshirts T-shirts Mania

Made from sustainable materials

Ethically sourced wool

Carbon neutral operations

Recyclable packaging made from consumer

recycled cardboard

100% GOTS certified organic cotton

Every product desc. includes the accounted-

for carbon footprint of the garment

T-shirt return facility after use - for recycling

and return the user for a relatively small cost

Made from special Pima cotton variety,

considered the softest in the world

Low maintenance cotton fabric, stretchy

and crease-free

Breathable varieties that reduces sweat

and stops itchiness on skin

Durable clothing, lasts long

For rough use, can be wore all day and

has dust repellent property

Comes in natural colors, looks fresh,

doesn't fade for years

The world's largest collection of tshirts

in one store - 100K designs

Major discount seasons in summer and

winter - up to 50%

Largest collection of colors in t-shirt mania

Lowest prices guaranteed

Modern designs, graffitis, funky Arts

Customized T-shirts with custom designs

selected by you will be delivered within 2 days

Start with Collecting the Unique Selling Proposition

ADS
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Tree-shirt Ad Revisited

eco friendly t shirtsSearch Term

Headline mentions sustainable and eco-

friendly

Remove the online/offline ambiguity

More freed words give option to share why

they claim they are sustainable

There is a claim of eco-friendliness in headline,

backed by proof in the description.

Entire advertisement focused on eco-

friendliness

Sitelink builds trust that we are ready to take

back the used tshirt for recycling

ADS
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buy customized t-shirtsSearch Term

Keyword to Ad Match

Comfshirts T-shirts Mania

If the keyword is about t-shirt customization, the ad

that talks about customized t-shirt will probably do

better

ADS
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buy luxury t-shirts

Search Term

Try Multiple Versions - Use Marketing Fundamentals

Benefit-driven

Feature-driven

Trust-driven

Emotional-triggers

Mix of features and benefits

Emotional and Benefit-driven
"The people who know, feel it. The ones who don’t — ask where you got it. Subtle is the new statement."

"Thousands of orders delivered. 98% customer satisfaction. 30-day guarantee. Because trust isn't claimed — it's earned, order after order."

"Woven from 100% long-staple Pima cotton for unmatched softness. Naturally breathable."

"Our luxury cotton adapts to your body, keeps you cool, and moves with you. No wrinkles. No itch. Just effortless comfort that lasts from

morning meetings to late dinners."

*Inspired by the Consumer Benefit Ladder Approach

Try several versions of messaging techniques, and mix them too in ad

formats to see which appeals the best to your target market.

ADS



rudranil@funnelysis.com | +919884485687

buy sports t-shirtsSearch Term

When going for broad keywords, stick to your own story rather than

trying to fit the text to the demands of the keyword

Be Yourself for Broader/Partially-related Business Keywords

ADS
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Avoid Vague Adjectives

Quality, Sustainable Eco-friendly Cotton, GOTS certified Cotton

Being straightforward, saying the features upfront in measurable words is

preferred over keeping it vague and generic by using adjectives that are

open to interpretation.

ADS
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Use assets as much as you can, create variety in assets just like you would do for ad headlines

Free Returns | 98% Customer Satisfaction | Ethical Sourcing | Wrinkle-FreeCallout Asset Example

Reduce apprehensions that a user might have from buying/taking services from a business first time.

“Free Returns if You’re Not 100% Happy”Ad Text

"Lifetime free trial account"Ad Text

Understand the underlying intent from the ad: comparing? researching? buying?. Unspoken Desire

Keyword: pima cotton vs egyptian cotton

Keyword: best breathable t-shirts for summer

Keyword: buy breathable summer t-shirts

 “Why Pima Cotton Feels Softer & Lasts Longer. Learn What Makes The Perfect Everyday T-Shirt.”

“Stay Cool & Fresh All Day. Lightweight Pima Cotton T-Shirts, Sweat-Wicking, Wrinkle-Free.”

 “Summer T-Shirts In Stock. Lightweight Pima Cotton. Fast Shipping. Free Size Exchanges.”

Additional Useful Tips

ADS
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Sitelink

Callout

Snippet

Image

Call

Promotion

Pricing

App

Download

Asset Type Examples

ADS
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Case Study: Hire Google Ads Consultant Case Study: Buy Landing Page Builder

ADS
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The Bakery Shop Sales Bid

A smart sales person goes to a bakery shop and observes the buyer behavior. Then he goes to the

bakery owner and offers her help for money. He quotes his fees in this way ...

BIDDING
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I have an offer for you

1 I am Listening

2

I can increase the

sales of your pastries.

But I will charge a

commission in return.

3
How much will it cost

me?
4

 You pay me based on

the number of people I

bring who enquire

about the pastries

5

Also, I am a good observer. I can bring more

such buyers who are:

EITHER more likely to visit your shop (thereby

taking away visits from your competitor)

OR more likely to enquire about your pastries

OR more likely to buy

OR more likely to buy big in each order.

No guarantees though. You decide.

6

Exciting !

Lets give this a try.
7

8
Before I forget, give

me the details of your

pastries and why

people love these.

I can do that9

The Bakery Shop Sales Bid II

BIDDING
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I have an offer for you

1 I am Listening

2

I can increase the

sales of your pastries.

But I will charge a

commission in return.

3
How much will it cost

me?
4

 You pay me based on

the number of people I

bring who enquire

about the pastries

5

Also, I am a good observer. I can bring more

such buyers who are:

EITHER more likely to visit your shop (thereby

taking away visits from your competitor)

OR more likely to enquire about your pastries

OR more likely to buy

OR more likely to buy big in each order.

No guarantees though. You decide.

6

Exciting !

Lets give this a try.
7

8
Before I forget, give

me the details of your

pastries and why

people love these.

I can do that9

The Bakery Shop Sales Bid II

Manual CPC

Target Impression Share

Maximize Clicks

Maximize Conversions

Maximize Conversion Value

GOOGLE ADS BUSINESS

BIDDING
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A
Search Box on Google

Buy Clothes

G O O G L E

Search

B

G O O G L E

Best Clothes Shop Online | Discount 10%

The fabric of our clothing products are
one-of-a-kind cotton built inhouse with
the best quality comfort. Check out the
collections.

www.clothesandclothes.com

Search Results

ProductProductProduct

Add To Cart Add To Cart Add To Cart

Product Page

C

Product

Complete Purchase

$65.24

D
Checkout Page

$83.72

Product

Thank You!

E
Checkout Page

Manual CPC

Bidder decides how much

they want to pay per click.

- Enhanced CPC

Maximize Clicks

Maximize the number of

clicks for the given budget

Target Impression Share

Every time an ad shows in the

search list, it is an impression.

This bidding technique allows

for the most impressions

Google can manage for a

given budget.

Maximize Conversions

Maximize the number of

goals reached by visitors for a

given budget

Maximize Conversions Value

Maximize the revenue earned

per goal reached. Such as the

average order value for

ecommerce businesses

Bid Strategy vs Ads Funnel

When beginning a new campaign.

When bidding on new untested keywords

When the ad manager wants to have more control

on the spend.

You have to monitor the bids almost on a daily basis

to make sure you are finetuning the amount spent.

Use keyword planner to get an idea on the cost-

per-click dollars for the keywords.

Get a relatively cheap traffic.

Goal is to get a lot of website visits without getting

into the complexities.

Be careful with maximize clicks as it can exhaust

your budget very fast. It is a good practice to set

the max cpc.

Outranking the competition.

Campaign on Brand keywords.

if you have put a percentage impression share

target as 100% on the topmost position but your

max cpc bid limit is too low, you will see the

impression absolute top to be well below 100%, and

that I the problem of cpc limit, not the ad ranking

system. 

Campaigns with a clear expected goal but no goal

value, example a request for quote campaign.

Campaigns that start with manual CPC and now

has got enough data for google to take over with

automated bidding.

You must have the conversion setup done on your

website to attempt this.

A bit of manual bidding to get a ballpark on the

general conversion cost is useful.

Campaigns with a clear expected goal and goal

value, example a ecommerce sales campaign.

Campaigns where the value of the sale is important

to understand the performance.

You must have the conversion setup done and

conversion value recorded on your website to

attempt this.

BIDDING
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Visitor

Business

Google Ads

To find results that address

their needs faster To get its visitor / customer

the best search experience -

best results that solve their

need fast

To get their goods and

services sold to reliable

customers

Business A

Business B

Business C

Business D

Business EBest Ad

5th Best Ad

2nd Best Ad

3rd Best Ad

4th Best Ad

Serving the Interests of Three Parties
AD RANK & DATA
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Your Bid

Quality Score

Factors affecting Ad Rank

The maximum amount you're
willing to pay for a click on

your ad

Expected clickthrough rate
(CTR), Ad relevance,

Landing page experience 

Ad Rank thresholds 

Minimum thresholds that
an ad must achieve to show

User Context

Search term, user location, type
of device, time of search, nature
of search terms, search results

on the query

Ad Assets

Google Ads estimates how
assets and other ad formats you

use will impact your ad's
performance

AD RANK & DATA
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Ad Relevance

Expected Click Through Rate

How closely the ad matches the intent of
what the user has searched.

Landing Page Experience

How closely the text and intent on your landing page
addresses the search term inserted by the searcher.

Quality Score

Ad Relevance

Expected Click Through Rate

Landing Page Experience

Quality Score

Above Average

Above Average

Above Average

9/10 or 10/10

Above Average

Average

Above Average

8/10 or 9/10

Above Average

Average

Average

7/10

Average

Average

Average

6/10

Below Average

Average

Average

5/10

Below Average

Below Average

Average

4/10 or 3/10

Expected CTR

Based on the historical click through rate of
the ad when a similar search has happened 

AD RANK & DATA
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Impressions

Clicks

Conversions

Impression

Click

Click

Conversion

= Click-through Rate

= Conversion Rate

Cost

Impression / thousand

Cost

Click

Cost

Conversion

Cost

Cost per thousand Impressions =

Cost per Click =

Cost of Conversion =

Search Volume

Search Volume (eligible)

Impression
= Search Impression Share

Search Top Impression Share %

Search Abs. Top Impression Share %

Impression% (top)

Search Lost IS
Google Ads Metrics

AD RANK & DATA



rudranil@funnelysis.com | +919884485687

Identify Campaign Performance Issues

AD RANK & DATA
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Case Study: Campaign Data

AD RANK & DATA
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Case Study: Auction Insights
AD RANK & DATA
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Case Study: Search Term
AD RANK & DATA
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Case Study: Location
AD RANK & DATA
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Design Guidelines: A Beginner's Overview

https://quickdesign.serverside.in/

LANDING PAGE

https://pagespeed.web.dev/

Heatmap tool: https://www.hotjar.com



rudranil@funnelysis.com | +919884485687

Website Pages Dedicated Landing Pages  E-commerce Product Pages

(e.g., homepage, services, feature pages) (standalone, no nav/footer) (catalog/product listings)

Part of your main website. Often SEO-focused and

multi-purpose.

One-goal pages built for conversions – e.g., form fills,

downloads, bookings.

Focused on showcasing individual products with rich

details and CTAs.

Best Used For

Branded search, SEO traffic, organic

discovery

Paid ads, email, webinars, lead magnets Shopping ads, retargeting, catalog SEO

Pros

✅ Builds trust

✅ Supports SEO

✅ Full site accessCons

Click-Through Pages

(aka bridge/pre-lander pages)

Warms up users before taking them to the final

destination (e.g., checkout or external offer).

Affiliate marketing, high-ticket funnels,

webinar sales

✅ High-converting

✅ A/B test friendly

✅ Message match with ads

✅ Transaction-ready

✅ User-friendly checkout

✅ Suits search/shopping intent

✅ Improves funnel conversion

✅ Qualifies leads

✅ Builds narrative control

❌ Not focused

❌ Distracting

❌ Lower conversions from paid traffic

❌ No SEO value

❌ Limited navigation

❌ Requires testing

❌ Low customization

❌ Hard to test

❌ Limited storytelling

❌ Adds extra step

❌ Can confuse users if unclear

❌ Redundant if messaging is weak

Types of Landing Pages

LANDING PAGE
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Useful Google Ads Tools


